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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh konten media sosial Instagram
terhadap brand awareness dan brand image Muslimahdaily.com, serta menguji peran brand
awareness sebagai variabel mediasi dalam hubungan tersebut. Latar belakang penelitian
didasarkan pada pentingnya pengelolaan konten media sosial sebagai strategi komunikasi
digital bagi media daring dalam membangun kesadaran dan citra merek di tengah persaingan
informasi yang semakin kompetitif. Metode penelitian yang digunakan adalah kuantitatif
dengan pendekatan eksplanatif dan survei. Data primer diperoleh melalui penyebaran
kuesioner kepada 118 followers akun Instagram resmi @muslimahdailycom. Analisis data
dilakukan menggunakan metode Partial Least Squares Structural Equation Modeling (PLS-
SEM) dengan bantuan perangkat lunak SmartPLS 4.0. Hasil penelitian menunjukkan bahwa
konten media sosial Instagram berpengaruh positif dan signifikan terhadap brand awareness
dan brand image Muslimahdaily.com. Selain itu, brand awareness juga terbukti
berpengaruh positif dan signifikan terhadap brand image. Pengujian pengaruh tidak
langsung menunjukkan bahwa brand awareness berperan sebagai mediator parsial dalam
hubungan antara konten media sosial Instagram dan brand image. Meskipun seluruh
hubungan antarvariabel terbukti signifikan, kekuatan pengaruhnya berada pada kategori
lemah hingga sedang berdasarkan nilai effect size (F?). Temuan ini menegaskan bahwa
penyajian konten media sosial Instagram yang konsisten, relevan, dan menarik memiliki
peran penting dalam membangun kesadaran serta citra merek media daring berbasis
komunitas Muslimah.

Kata kunci: Konten Media Sosial Instagram, Brand Awareness, Brand Image, PLS-SEM
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ABSTRACT

This study aims to analyze the effect of Instagram social media content on the brand
awareness and brand image of Muslimahdaily.com, as well as to examine the role of
brand awareness as a mediating variable in this relationship. The background of this
study is based on the importance of managing social media content as a digital
communication strategy for online media in building brand awareness and brand image
amid increasingly competitive information environments. The research employed a
quantitative method with an explanatory and survey approach. Primary data were
collected through the distribution of questionnaires to 118 followers of the official
Instagram account @muslimahdailycom. Data analysis was conducted using the Partial
Least Squares Structural Equation Modeling (PLS-SEM) method with the assistance of
SmartPLS 4.0 software. The results indicate that Instagram social media content has a
positive and significant effect on the brand awareness and brand image of
Muslimahdaily.com. Furthermore, brand awareness is also proven to have a positive and
significant effect on brand image. The analysis of indirect effects reveals that brand
awareness acts as a partial mediator in the relationship between Instagram social media
content and brand image. Although all relationships among variables are statistically
significant, the strength of the effects falls within the weak to moderate category based on
the effect size (F?) values. These findings confirm that the presentation of consistent,
relevant, and engaging Instagram social media content plays an important role in
building brand awareness and brand image for community-based online media targeting
Muslimah audiences.

Keywords: Instagram Social Media Content, Brand Awareness, Brand Image, PLS-SEM
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