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ABSTRAK

Nama . Irma Septiana
NIM : 442181100141
Program Studi . llmu Komunikasi

Judul Laporan Skripsi : Strategi Marketing Public Relations Eter Room Coffee
Dalam Mempertahankan Loyalitas Pelanggan
Pembimbing : Suryaning Hayati SE, MM, M.lkom

Berkembangnya bisnis kedai kopi di perkotaan mengharuskan para penggiatnya
untuk terus berinovasi. Hal ini menjadi penting karena berkenaan dengan rasa
loyalitas di antara kalangan pelanggan. Eter Room Coffee sebagai salah satu coffee
shop di kota Jakarta lantas memposisikan diri sebagai kedai kopi yang membuka
ruang berkesenian, dan terkandung di dalam beberapa aktivasi marketing public
relations. Penelitian ini menemukan, bahwa three ways marketing public relations
yang diterapkan Eter Room Coffee memiliki dampak bagi loyalitas pelanggan,

meskipun masih terdapat beberapa faktor lain yang ikut dapat mempengaruhi.

Kata Kunci: Marketing public pelations, loyalitas pelanggan, Eter Room Coffee.
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ABSTRACT

Nama . Irma Septiana
NIM : 442181100141
Program Studi . llmu Komunikasi

Judul Laporan Skripsi : Strategi Marketing Public Relations Eter Room Coffee
Dalam Mempertahankan Loyalitas Pelanggan

Pembimbing : Suryaning Hayati SE, MM, M.lkom

The development of the coffee shop business in urban areas requires its activists to
continue to innovate. This is important because it relates to a sense of loyalty among
customers. Eter Room Coffee, as one of the coffee shops in the city of Jakarta,
positions itself as a coffee shop that opens an arts space, and is included in several
marketing public relations activations. This research found that the three ways
marketing public relations implemented by Eter Room Coffee has an impact on

customer loyalty, although there are still several other factors that can influence it.

Keywords: Marketing public relations, customer

loyalty, Eter Room Coffee.
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