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@NARASINEWSROOM 

ANNISAA EGA PANGESTI 

 

ABSTRAK 

  Kemajuan teknologi dan kehadiran media baru telah mentransformasi pola 

masyarakat dalam memperoleh serta merespons berita, terutama melalui jejaring 

sosial. Instagram menjadi salah satu platform populer dalam distribusi dan 

konsumsi informasi secara instan sekaligus ruang interaksi antara media dan 

khalayak. Studi ini bertujuan menelaah kecenderungan sentimen komentar dan 

dinamika opini terkait isu “Mulai 2 Mei Dedi Mulyadi siapkan barak militer untuk 

bina siswa bermasalah di Jabar” yang dipublikasikan oleh akun Instagram 

@Narasinewsroom, dengan mengadopsi teori komunikasi massa yang 

menempatkan media sebagai penyampai stimulus informasi serta teori opini publik 

yang memandang respons masyarakat sebagai bentuk penilaian kolektif terhadap 

suatu isu, yang diklasifikasikan ke dalam sentimen positif, negatif, dan netral. 

Penelitian menggunakan paradigma positivisme dengan metode analisis isi 

kuantitatif, unit analisis berupa komentar warganet yang dianalisis secara tematik 

berdasarkan kategori opini publik, populasi sebanyak 714 komentar dengan sampel 

256 komentar melalui teknik random sampling, serta pengujian validitas dan 

reliabilitas antar coder menggunakan rumus Holsti. Hasil penelitian menunjukkan 

bahwa kolom komentar Instagram merepresentasikan beragam respons publik 

terhadap kebijakan yang kontroversial, menegaskan bahwa media sosial tidak 

hanya menjadi saluran informasi, tetapi juga ruang pembentukan persepsi dan 

wacana publik terhadap isu kebijakan pendidikan dan kedisiplinan remaja. serta 

mendorong kajian lanjutan dan sikap kritis pengguna media sosial. 

 

Kata kunci: Sentimen Komentar, Dinamika Opini, New Media, Public Relations. 
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ABSTRACT 

Technological advancements and the emergence of new media have 

transformed the way people obtain and respond to news, particularly through 

social networking platforms. Instagram has become one of the popular platforms 

for the rapid distribution and consumption of information, as well as a space for 

interaction between media and audiences. This study aims to examine the tendency 

of comment sentiment and the dynamics of public opinion regarding the issue 

“Starting May 2, Dedi Mulyadi prepares military barracks to discipline 

problematic students in West Java,” published by the Instagram account 

@Narasinewsroom. The study adopts mass communication theory, which positions 

media as a transmitter of informational stimuli, and public opinion theory, which 

views public responses as forms of collective evaluation of an issue, classified into 

positive, negative, and neutral sentiments. The research applies a positivist 

paradigm using a quantitative content analysis method, with netizen comments as 

the unit of analysis examined thematically based on public opinion categories. The 

population consisted of 714 comments, with a sample of 256 comments selected 

through random sampling, and validity and reliability were tested through 

intercoder reliability using the Holsti formula. The findings indicate that the 

Instagram comment section represents diverse public responses to the controversial 

policy, affirming that social media functions not only as an information channel but 

also as a space for shaping public perception and discourse on issues of 

educational policy and youth discipline, while also encouraging further academic 

research and fostering critical attitudes among social media users. 

 

Keywords: Commentary Sentiment, Opinion Dynamics, New Media, Public 

Relations. 
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