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“ANALISIS RESEPSI KHALAYAK PADA ADAPTASI FILM A 

BUSINESS PROPOSAL VERSI INDONESIA” 

ABSTRAK 

Nama  : Nabilah Zara Shenia 

NIM  : 44322010059 

Program Studi  : Ilmu Komunikasi 

Judul Laporan Skripsi : Analisis Resepsi Khalayak Pada Adaptasi Film A 

Business Proposal Versi Indonesia 

Pembimbing  : Dr. Dwi Firmansyah, S.Ikom., M.Ikom. 

 Industri perfilman Indonesia saat ini tengah marak melakukan adaptasi dari 

kekayaan intelektual populer luar negeri, salah satunya Adalah drama Korea A 

Business Proposal. Namun, fenomena ini membawa tantangan besar berupa 

tingginya standar ekspektasi khalayak yang telah mengonsumsi versi aslinya, yang 

sering kali berujung pada diskursus negative di ruang digital jika hasil adaptasi 

dianggap tidak sebanding. 

 Penelitian ini menggunakan teori resepsi Stuart Hall, yang membagi 

pemaknaan khalayak menjadi tiga posisi: Hegemonic-dominant (Sepenuhnya 

menerima pesan media), Negotiated position (tidak sepenuhnya menerima pesan), 

dan Oppositional position (sepenuhnya menolak pesan). 

Metode yang digunakan Adalah analisis resepsi Stuart Hall dengan pendekatan 

kualitatif dan paradigma post-positivis. Data dikumpulkan melalui wawancara 

mendalam dengan enam informan dan diuji keabsahannya menggunakan 

triangulasi sumber. 

 Hasil penelitian menunjukkan bahwa empat informan berada di posisi 

hegemonic-dominant, satu informan berada di posisi negotiated position, dan satu 

informan berada di posisi oppositional position. Triangulasi sumber menunjukkan 

bahwa sentiment informan selaras dengan fenomena rendahnya rating film ini di 

laman IMDb dan kritik tajam di berbagai media massa. 

Kata Kunci : Analisis Resepsi, Stuart Hall, A Business Proposal, Adaptasi Film. 
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“AUDIENCE RECEPTION ANALYSIS OF THE FILM 

ADAPTATION OF A BUSINESS PROPOSAL INDONESIAN 

VERSION” 

ABSTRACT 

Name  : Nabilah Zara Shenia 

NIM  : 44322010059 

Study Program  : Communication Studies 

Thesis Title  : Audience Reception Analysis of the Film  

Adaptation of ‘A Business Proposal’ Indonesian Version 

Supervising Lecturer : Dr. Dwi Firmansyah, S.Ikom., M.Ikom. 

 The Indonesian film industry is currently rife with adaptations of popular 

foreign intellectual property, one of which is the Korean Drama A Business 

Proposal. However, this phenomenon carries a major challenge in the form of high 

audience expectations built from the original version, which often leads to negative 

discourse in the digital space if the adaptation is considered incomparable.  

 This study utilizes Stuart Hall’s reception theory, which divided audience 

interpretation into three positions: Hegemonic-dominant (fully accepting the media 

message), Negotiated position (not fully accepting the message), and Oppositional 

position (fully rejecting the message). 

 The method used is Stuart Hall's reception analysis with a qualitative 

approach and a post-positivis paradigm. Data were collected through in-depth 

interviews with six informants and the validity was tested using source 

triangulation. 

 The research results show that four informants are in the hegemonic-

dominant position, one informant is in the negotiated position, and one informant 

is in the oppositional position. Source triangulation shows that informant sentiment 

is aligned with the phenomenon of the film's low rating on the IMDb page and sharp 

criticism in various mass media. 

Keywords: Reception Analysis, Stuart Hall, A Business Proposal, Film Adaptation 

  

https://lib.mercubuana.ac.id



 

x 

 

DAFTAR ISI 

HALAMAN SAMPUL ............................................................................... 0 

HALAMAN JUDUL ................................................................................... i 

HALAMAN PERNYATAAN KARYA SENDIRI ...................................... ii 

HALAMAN SURAT KETERANGAN HASIL UJI TURNITIN ................ iii 

HALAMAN PENGESAHAN .................................................................... iv 

KATA PENGANTAR ................................................................................ v 

HALAMAN PERNYATAAN PERSETUJUAN PUBLIKASI TUGAS 

AKHIR DI REPOSITORY UMB.............................................................. vii 

ABSTRAK .............................................................................................. viii 

ABSTRACT ................................................................................................ ix 

DAFTAR ISI .............................................................................................. x 

DAFTAR TABEL ..................................................................................... xii 

DAFTAR GAMBAR ............................................................................... xiii 

BAB I  PENDAHULUAN .......................................................................... 1 

1.1. Latar Belakang ............................................................................ 1 

1.2. Rumusan Masalah ....................................................................... 5 

1.3. Fokus Penelitian .......................................................................... 5 

1.4. Tujuan Penelitian ........................................................................ 5 

1.5. Manfaat Penelitian ...................................................................... 6 

1.5.1. Manfaat Akademis ................................................................ 6 

1.5.2. Manfaat Praktis ..................................................................... 6 

BAB II  TINJAUAN PUSTAKA ................................................................ 7 

2.1. Penelitian Terdahulu ................................................................... 7 

2.1.1. Jurnal Internasional ............................................................... 7 

2.1.2. Jurnal Nasional ..................................................................... 8 

2.2. Kajian Teoritis .......................................................................... 12 

2.2.1 Teori Resepsi (Reception Theory) Stuart Hall ............................ 12 

2.2.2 Elemen-Elemen dalam Film ...................................................... 18 

2.3. Kerangka Berpikir ..................................................................... 21 

BAB III METODOLOGI PENELITIAN .................................................. 24 

3.1. Paradigma Penelitian ................................................................. 24 

https://lib.mercubuana.ac.id



 

xi 

 

3.2. Metode Penelitian ..................................................................... 24 

3.3. Subjek Penelitian ...................................................................... 25 

3.4. Teknik Pengumpulan Data ........................................................ 27 

3.4.1 Data Primer ............................................................................... 27 

3.4.2 Data Sekunder ........................................................................... 27 

3.5. Teknik Analisis Data ................................................................. 28 

3.6. Teknik Keabsahan Data............................................................. 29 

BAB IV HASIL PENELITIAN DAN PEMBAHASAN ............................ 31 

4.1. Gambaran Umum Objek Penelitian ........................................... 31 

4.2. Hasil Penelitian ......................................................................... 33 

4.2.1 Resepsi Khalayak Terhadap Alur Cerita Film A Business 

Proposal .................................................................................... 37 

4.2.2 Resepsi Terhadap Akting dan Pemeran ..................................... 39 

4.2.3 Persamaan dan Perbedaan Film A Business Proposal Versi Korea 

dan Indonesia ............................................................................ 43 

4.2.4 Kekuatan Film A Business Proposal Versi Indonesia dan Kesan 

Khalayak ................................................................................... 47 

4.3. Pembahasan .............................................................................. 53 

4.3.1 Frame of knowledge dalam Resepsi Informan ........................... 53 

4.3.2 Technical Infrastructure dan Pengalaman Menonton ................. 58 

4.3.3 Relations of production dan Wacana Sosial ............................... 59 

4.3.4 Posisi Resepsi Informan dalam Kerangka Stuart Hall ................ 61 

4.3.5 Refleksi Paradigma Kritis dalam Pembahasan ........................... 65 

BAB V KESIMPULAN ............................................................................ 68 

5.1. Kesimpulan ............................................................................... 68 

5.2. Saran ......................................................................................... 69 

5.2.1. Saran Akademis (Untuk Peneliti Selanjutnya) ..................... 69 

5.2.2. Saran Praktis (Untuk Industri Perfilman/Rumah Produksi) .. 69 

DAFTAR PUSTAKA ............................................................................... 71 

LAMPIRAN ............................................................................................. 74 
 

 

  

https://lib.mercubuana.ac.id



 

xii 

 

DAFTAR TABEL 

Tabel 2. 1 Penelitian Terdahulu.................................................................................. 11 
Tabel 3. 1 Instrumen Wawancara ........................................................................ 28 

Tabel 4. 1 Karakteristik Informan ....................................................................... 33 

Tabel 4. 2 Kategori Hasil Penelitian ................................................................... 50 

  

https://lib.mercubuana.ac.id



 

xiii 

 

DAFTAR GAMBAR 

Gambar 1. 1 Rating Film Business Proposal versi korea ....................................... 1 

Gambar 1. 2 Rating Film Business Proposal versi Indonesia ................................ 2 

Gambar 2. 1 Kerangka Berpikir ......................................................................... 21 

Gambar 4. 1 Review IMDb Film A Business Proposal versi Indonesia ............... 54 

Gambar 4. 2 Artikel yang menunjukkan cerita film yang sederhana/ringan ......... 55 

Gambar 4. 3 Tangkapan Layar Komentar dari Video Tiktok ............................... 59 

Gambar 4. 4 Tangkapan Layar Komentar dari Video Tiktok ............................... 63 

 

https://lib.mercubuana.ac.id




