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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh product quality,
promotion, dan lifestyle terhadap purchase decision studi pada produk emina di e-
commerce shopee. Desain penelitian yang digunakan ini adalah kausalitas dengan
pendekatan kuantitatif. Populasi dalam penelitian ini adalah konsumen shopee yang
pernah membeli produk emina, dengan sampel sebanyak 140 responden yang
diambil menggunakan metode non-probability sampling. Data penelitian ini adalah
data primer dengan metode pengumpulan menggunakan instrumen kuesioner yang
dilengkapi dengan pengukuran skala likert. Metode analisis data menggunakan
partial least square melalui software instrumen SmartPLS versi 3.0. Hasil
penelitian menunjukkan bahwa quality product, promotion, dan lifestyle
berpengaruh positif dan signifikan terhadap purchase decision. Oleh karena itu,
variabel ini sangat penting bagi manajemen dalam upaya meningkatkan penjualan
di masa datang.

Kata Kunci: Product Quality, Promotion, Lifestyle, Purchase Decision
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ABSTRACT

This research aims to determine the effect of Product Quality, Promotion, and
Lifestyle on Purchase Decision regarding Emina products on Shopee e-commerce.
The research design used is causality with a quantitative approach. The population
in this study were shopee consumers who had bought eminaproducts, with a sample
of 140 respondents who were taken using non-probability sampling method. The
research data are primary data with data collection methods using questionnaire
instruments given with likert scale measurements. The data analysis method uses
partial least square through the SmartPLS version 3.0 software instrument. The
results of this study are quality product, promotion, and lifestyle have a positive and
significant effect on purchase decisions. Therefore, these variables are very
important for management in their efforts to increase sales in the future.
Keywords: Product Quality, Promotion, Lifestyle, Purchase Decisions
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