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Pengaruh Pesan Chitato oleh Ambassador Seventeen terhadap Peningkatan Brand 

Image Chitato di Kalangan Followers Akun Instagram @mychitato Periode April 

- Desember 2025

ABSTRAK 

Penelitian ini bertujuan untuk mengetahui pengaruh pesan brand 

ambassador Seventeen terhadap brand image Chitato melalui media sosial 

Instagram @mychitato sebagai sarana komunikasi digital. 

Variabel independen dalam penelitian ini adalah pesan brand ambassador 

yang dipahami sebagai penyampaian pesan promosi melalui figur publik, 

sedangkan variabel dependen adalah brand image yang merujuk pada persepsi dan 

kesan konsumen terhadap merek. 

Penelitian ini menggunakan pendekatan kuantitatif dengan metode survei 

terhadap 398 followers akun Instagram @mychitato yang ditentukan 

menggunakan teknik purposive sampling. Data dikumpulkan melalui kuesioner 

dan dianalisis menggunakan uji t, korelasi, regresi sederhana, dan koefisien 

determinasi. 

Hasil penelitian menunjukkan bahwa pesan brand ambassador 

berpengaruh signifikan terhadap brand image Chitato, dengan nilai t-hitung 

sebesar 5,929 yang lebih besar dari t-tabel 1,966 dan signifikansi 0,00 < 0,05. 

Nilai koefisien korelasi sebesar 0,755 menunjukkan hubungan yang kuat, 

sedangkan nilai R Square sebesar 0,570 menunjukkan bahwa 57% brand image 

dipengaruhi oleh pesan brand ambassador. 

Berdasarkan hasil tersebut, dapat disimpulkan bahwa penggunaan 

Seventeen sebagai brand ambassador melalui Instagram efektif dalam 

membangun brand image Chitato, meskipun kejelasan dan konsistensi pesan 

masih perlu ditingkatkan. 

Kata kunci: komunikasi digital, brand ambassador, brand image, Instagram. 
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The Influence of Chitato’s Message Delivered by Seventeen as Brand 

Ambassador on the Enhancement of Chitato’s Brand Image among Followers of 

the Instagram Account @mychitato during the April–December 2025 Period 

ABSTRACT 

This study aims to examine the influence of Seventeen as a brand 

ambassador on Chitato’s brand image through the Instagram account @mychitato 

as a digital communication medium. 

The independent variable in this study is the brand ambassador message, 

defined as the delivery of promotional messages through a public figure, while the 

dependent variable is brand image, which refers to consumers’ perceptions and 

impressions of the Chitato brand. 

This research employs a quantitative approach using a survey method 

involving 398 followers of the Instagram account @mychitato, selected through 

purposive sampling. Data were collected through questionnaires and analyzed 

using t-test, correlation analysis, simple linear regression, and coefficient of 

determination. 

The results show that brand ambassador messages have a significant effect 

on Chitato’s brand image, as indicated by a t-value of 5.929 which is greater than 

the t-table value of 1.966, with a significance level of 0.00 < 0.05. The correlation 

coefficient of 0.755 indicates a strong relationship, while the R Square value of 

0.570 shows that 57% of the brand image is influenced by brand ambassador 

messages. 

Based on these findings, it can be concluded that the use of Seventeen as a 

brand ambassador on Instagram is effective in building Chitato’s brand image, 

although clearer and more consistent messaging is still needed to achieve more 

optimal results. 

Keywords: digital communication, brand ambassador, brand image, Instagram. 

https://lib.mercubuana.ac.id



x 

DAFTAR ISI 

HALAMAN SAMPUL .......................................................................................... 0 

HALAMAN JUDUL .............................................................................................. i 

HALAMAN PERNYATAAN ............................................................................... ii 

PERNYATAAN SIMILAIRTY CHECK .......................................................... iii 

HALAMAN PENGESAHAN .............................................................................. iv 

KATA PENGANTAR ........................................................................................... v 

HALAMAN PERNYATAAN PERSETUJUAN PUBLIKASI TUGAS 

AKHIR DI REPOSITORI UMB ....................................................................... vii 

ABSTRACT .......................................................................................................... ix 

DAFTAR ISI .......................................................................................................... x 

DAFTAR GAMBAR .......................................................................................... xiii 

DAFTAR TABEL .............................................................................................. xiv 

DAFTAR LAMPIRAN ...................................................................................... xvi 

BAB I ...................................................................................................................... 1 

PENDAHULUAN .................................................................................................. 1 

1.1 Latar Belakang Penelitian ............................................................................. 1 

1.2. Perumusan Masalah .................................................................................... 11 

1.3. Tujuan Penelitian ........................................................................................ 12 

1.4. Manfaat Penelitian ...................................................................................... 12 

1.4.1. Manfaat Akademis ............................................................................... 12 

1.4.2. Manfaat Praktis .................................................................................... 12 

BAB II .................................................................................................................. 13 

TINJAUAN PUSTAKA ...................................................................................... 13 

2.1 Penelitian Terdahulu .................................................................................... 13 

2.2 Kajian Teoritis ............................................................................................. 21 

2.2.1 Komunikasi Digital ............................................................................... 21 

2.2.2 Media Sosial Instagram ........................................................................ 22 

2.2.3 Teori S-O-R .......................................................................................... 23 

2.2.3.1 Kaitan Teori  S-O-R Dengan Penelitian ............................................ 24 

https://lib.mercubuana.ac.id



xi 

2.2.4 Pesan Ambassador ................................................................................ 25 

2.2.4.1 Kaitan Teori Pesan Ambassador Dengan Penelitian ......................... 29 

2.2.5 Brand Image .......................................................................................... 29 

2.2.5.1 Kaitan Teori Brand Image Dengan Penelitian ................................... 33 

2.3 Hipotesis ...................................................................................................... 34 

BAB III ................................................................................................................. 35 

METODE PENELITIAN ................................................................................... 35 

3.1 Paradigma Penelitian ................................................................................... 35 

3.2 Metode Penelitian ........................................................................................ 36 

3.3 Populasi dan Sample ................................................................................... 36 

3.3.1 Populasi Penelitian ................................................................................ 36 

3.3.2 Sample Penelitian ................................................................................. 37 

3.3.3 Teknik Penarikan Sample ..................................................................... 38 

3.4. Definisi dan Operasionalisasi Konsep ........................................................ 38 

3.4.1 Definisi Konsep .................................................................................... 38 

3.4.2 Operasionalisasi Konsep ....................................................................... 39 

3.5 Teknik Pengumpulan Data .......................................................................... 40 

3.5.1 Data Primer ........................................................................................... 40 

3.5.2 Data Skunder......................................................................................... 40 

3.6 Validitas dan Reliabilitas ............................................................................. 40 

3.6.1 Validitas ................................................................................................ 40 

3.6.2 Reliabilitas ............................................................................................ 44 

3.7 Teknik Analisis Data ................................................................................... 46 

3.7.1 Analisis Regresi Linear Sederhana ........................................................... 47 

3.7.2 Analisis Korelasi ................................................................................... 47 

3.7.3 Uji Koefisien Determinasi .................................................................... 48 

3.7.4 Uji Normalitas....................................................................................... 49 

3.7.5 Uji Hipotesis ......................................................................................... 50 

3.7.5.1 Uji T ................................................................................................... 50 

BAB IV ................................................................................................................. 52 

HASIL PENELITIAN DAN PEMBAHASAN ................................................. 52 

https://lib.mercubuana.ac.id



xii 

4.1 Gambaran Umum Objek Penelitian ............................................................ 52 

4.2 Hasil Penelitian ............................................................................................ 54 

4.2.1 Karakteristik Data Responden .................................................................. 55 

4.2.2 Hasil Penelitian Variabel X (Pesan Ambassador) .................................... 56 

4.2.2.1 Hasil Uji Pertanyaan Dimensi Clarity ................................................... 57 

4.2.2.2 Hasil Uji Pertanyaan Dimensi Consistency ........................................... 59 

4.2.2.3 Hasil Uji Pertanyaan Dimensi Emosional Peal ..................................... 62 

4.2.3 Hasil Penelitian Variabel Y (Brand Iamge) ............................................. 64 

4.2.3.1 Hasil Uji Pertanyaan Dimensi Strength ................................................. 65 

4.2.3.2 Hasil Uji Pertanyaan Dimensi Uniqueness............................................ 67 

4.2.3.3 Hasil Uji Pertanyaan Dimensi Favorable .............................................. 69 

4.2.4 Transformasi Data dengan Method of Successive Interval (MSI) ........... 72 

4.2.5 Hasil Analisis Regresi Linear Sederhana ................................................. 73 

4.2.6 Hasil Analisis Korelasi ............................................................................. 74 

4.2.7 Hasil Analisis Koefisien Determinasi ...................................................... 75 

4.2.8 Hasil Uji Normalitas ................................................................................. 76 

4.2.9 Hasil Uji Hipotesis (Uji T) ....................................................................... 77 

4.2.10 Pemetaan Pesan pada Konten Instagram @mychitato ........................... 77 

4.3 Pembahasan ................................................................................................. 80 

BAB V ................................................................................................................... 90 

SIMPULAN DAN SARAN ................................................................................. 90 

5.1 Kesimpulan .................................................................................................. 90 

5.2 Saran ............................................................................................................ 91 

5.2.1 Saran Akademis ........................................................................................ 91 

5.2.2 Saran Praktis ............................................................................................. 92 

DAFTAR PUSTAKA .......................................................................................... 93 

LAMPIRAN ......................................................................................................... 95 

https://lib.mercubuana.ac.id



xiii 

DAFTAR GAMBAR 

Gambar 1. 1 Data pendapatan di pasar makanan ringan di Indonesia .................... 1 

Gambar 1. 2 Chitato Jadi Merek Makanan Ringan Terpopuler di Indonesia ......... 3 

 Gambar 1. 3 Postingan promosi Seventeen untuk Chitato ..................................... 5 

Gambar 1. 4 Postingan pengumuman ambassador ................................................. 6 

Gambar 1. 5 Postingan reels promosi ..................................................................... 7 

Gambar 1. 6 Postingan berita tentang promosi ambasador Chitato ........................ 9 

https://lib.mercubuana.ac.id



xiv 

DAFTAR TABEL 

Tabel 2. 1 Penelitian Terdahulu ............................................................................ 17 

Tabel 3. 1 Operasionalisasi Konsep ...................................................................... 39 

Tabel 3. 2 Hasil Uji Validitas Variabel (X) .......................................................... 42 

Tabel 3. 3 Hasil Uji Validitas Variabel (Y) .......................................................... 43 

Tabel 3. 4 Hasil Uji Reliabilitas Variabel (X)....................................................... 45 

Tabel 3. 5 Hasil Uji Reliabilitas Variabel (Y)....................................................... 46 

Tabel 3. 6 Analisis Korelasi .................................................................................. 49 

Tabel 4. 1  Jenis Kelamin ...................................................................................... 55 

Tabel 4. 2  Usia ..................................................................................................... 55 

Tabel 4. 3  Melihat Konten Seventeen .................................................................. 56 

Tabel 4. 4 Pesan Mudah Dipahami ....................................................................... 57 

Tabel 4. 5 Bahasa Dan Gaya Komunikasi Yang Digunakan Jelas ....................... 57 

Tabel 4. 6  Pesan Yang Disampaikan Seventeen Sesuai Dengan Konteks Produk 

Chitato .................................................................................................. 58 

Tabel 4. 7 Mampu Memahami Maksud Dari Pesan Promosi Seventeen .............. 59 

Tabel 4. 8  Konten Promosi Chitato Dengan Seventeen Menampilkan Pesan Yang 

Konsisten .............................................................................................. 59 

Tabel 4. 9 Pesan Yang Disampaikan Sesuai Dengan Citra Chitato Yang 

Menyenangkan Dan Modern ................................................................ 60 

Tabel 4. 10 Visual, Caption, Dan Perilaku Seventeen Dalam Promosi Tampak 

Sejalan Dengan Identitas Merek Chitato .............................................. 61 

Tabel 4. 11 Seventeen Tampil Secara Natural Dan Tidak Bertentangan Dengan 

Nilai-Nilai Yang Biasa Dibawa Oleh Chitato ...................................... 61 

Tabel 4. 12  Terhubung Secara Emosional Dengan Cara Seventeen 

Menyampaikan Pesan Promosi Chitato ................................................ 62 

Tabel 4. 13 Promosi Seventeen Membut Chitato Adalah Merek Yang Keren Dan 

Relevan Dengan Tren Anak Muda ....................................................... 63 

Tabel 4. 14 Antusias Setiap Kali Melihat Promosi Chitato Yang Melibatkan 

Seventeen .............................................................................................. 63 

Tabel 4. 15 Mendorong Untuk Mencoba Atau Membeli Produk Chitato............. 64 

https://lib.mercubuana.ac.id



xv 

Tabel 4. 16 Mudah Mengenali Chitato Dari Tampilan Visual Dan Kemasannya 65 

Tabel 4. 17 Memiliki Kualitas Rasa Dan Bahan Yang Baik................................. 65 

Tabel 4. 18 Memiliki Keunggulan Dibanding Merek Snack Lainnya .................. 66 

Tabel 4. 19 Memiliki Ciri Khas Yang Membedakannya Dari Merek Lainnya .... 67 

Tabel 4. 20 Kolaborasi Membuat Merek Ini Tampak Lebih Unik Dan Menonjol 67 

Tabel 4. 21 Hasil Uji Dimensi Uniqueness 3 Chitato Berhasil Menghadirkan 

Inovasi Baru Dalam Cara Memasarkan Produknya ............................. 68 

Tabel 4. 22 Karakter Chitato Cocok Dengan Gaya Promosi Seventeen Yang 

Kreatif Dan Energik.............................................................................. 69 

Tabel 4. 23 Memiliki Kesan Positif Terhadap Chitato Setelah Melihat Promosi 

Dengan Seventeen ................................................................................ 69 

Tabel 4. 24 Merekomendasikan Chitato Kepada Teman Karena Citranya Yang 

Positif .................................................................................................... 70 

Tabel 4. 25 Chitato Semakin Dikenal Luas Setelah Bekerjasama Dengan 

Seventeen .............................................................................................. 71 

Tabel 4. 26 Lebih Memilih Chitato Dibandingkan Merek Lain Karena 

Tampilannya Lebih Modern Dan Menarik ........................................... 71 

Tabel 4. 27 Ringkasan Hasil Transformasi MSI Variabel X dan Y...................... 72 

Tabel 4. 28 Regresi Linear Sederhana .................................................................. 73 

Tabel 4. 29 Korelasi Person Product ..................................................................... 74 

Tabel 4. 30 Koefisien Determinasi........................................................................ 75 

Tabel 4. 31 Uji Normalitas .................................................................................... 76 

Tabel 4. 32 Uji T ................................................................................................... 77 

Tabel 4. 33 Pesan Konten...................................................................................... 77 

https://lib.mercubuana.ac.id



xvi 

DAFTAR LAMPIRAN 

Lampiran 1 KUESIONER .................................................................................... 95 

Lampiran 2 HASIL UJI VALIDITAS .................................................................. 98 

Lampiran 3 HASIL UJI RELIABILITAS .......................................................... 101 

Lampiran 4 HASIL KUESIONER ...................................................................... 102 

Lampiran 5 CV (CURICULLUM VITAE) ........................................................ 122 

https://lib.mercubuana.ac.id




