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ABSTRAK

Penelitian ini bertujuan untuk mengetahui. Pengaruh 1) Environmental
Awareness terhadap purchase decsion terhadap sabun cuci tangan cair biore. 2)
Green Brand Image terhadap purchase decsion terhadap sabun cuci tangan cair
biore. 3) Green Advertising terhdap purchase decsion terhadap sabun cuci tangan
cair biore. Kriteria pemilihan sample melibatkan responden yang minimal pernah
membeli produk sabun cuci tangan cair sekali, serta konsumen dengan rentang usia
18 > 50 tahun. Data dikumpulkan menggunakan kuisioner melalui google form.
Analisis data dilakukan dengan menggunakan perangkat lunak SmartPLS 3.0 untuk
stuructural Equation Modelling (SEM). Hasil penelitian ini menemukan bahwa
Environmental Awareness, Green Brand Image, Dan Green Advertising
berpengaruh positif dan signifikan terhadap purchase decision.

Kata kunci : Environmental Awareness, Green Brand Image, Green Advertising
dan Purchase Decision
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ABSTRACT

This study aims to determine the influence of: 1) Environmental Awareness
on purchase decisions for Biore liquid hand soap. 2) Green Brand Image on
purchase decisions for Biore liquid hand soap. 3) Green Advertising on purchase
decisions for Biore liquid hand soap. The sample selection criteria included
respondents who had purchased liquid hand soap at least once and consumers aged
18 years and over. Data were collected using a questionnaire via Google Form.
Data analysis was performed using SmartPLS 3.0 software for Structural Equation
Modeling (SEM). The results of this study found that Environmental Awareness,
Green Brand Image, and Green Advertising had a positive and significant influence
on purchase decisions.

Keywords: Environmental Awareness, Green Brand Image, Green Advertising and
Purchase Decision
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