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ABSTRAK 

Penulis melakukan analisis terhadap sejauh mana pengaruh Word of Mouth, Citra 
Merek dan Harga dalam memengaruhi Keputusan Pembelian Sabun Mandi 
Lifebuoy. Penelitian ini dilaksanakan dengan pendekatan kuantitatif, di mana data 
dikumpulkan melalui penyebaran kuesioner secara daring menggunakan Google 
Form. Populasi yang diteliti mencakup konsumen di wilayah Jakarta Barat yang 
pernah menggunakan sabun mandi Lifebuoy. Sampel ditentukan menggunakan 
teknik purposive sampling, dengan jumlah responden sebanyak 110 orang. Data 
yang diperoleh dianalisis menggunakan software SmartPLS versi 4.0 dengan 
pendekatan Partial Least Square. Berdasarkan hasil analisis, bahwa Word of 
Mouth, Citra Merek dan Harga berpengaruh positif dan signifikan terhadap 
Keputusan Pembelian sabun mandi Lifebuoy. 

Kata kunci: Word of Mouth, Citra Merek, Harga, Keputusan Pembelian, 

Lifebuoy 
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ABSTRACT 

The author conducted an analysis of the extent to which Word of Mouth, Brand 
Image, and Price influence Lifebuoy Bath Soap Purchasing Decisions. This 
research was conducted using a quantitative approach, where data was collected 
through online questionnaires using Google Forms. The population studied 
included consumers in the West Jakarta area who had used Lifebuoy bath soap. 
The sample was determined using a purposive sampling technique, with 110 
respondents. The data obtained were analyzed using SmartPLS software version 
4.0 with a Partial Least Square approach. Based on the results of the analysis, 
Word of Mouth, Brand Image, and Price have a positive and significant effect on 
Lifebuoy bath soap purchasing decisions. 

Keywords: Word of Mouth, Brand Image, Price, Purchase Decision, Lifebuoy 
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